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Module Specification

Module Title: Contextual Studies 2: Music and Ideology

Module code: HBASHR005 NQF level: Level 5

Credit value: 20 credits Semester of study: | 1and 2

Module type: Optional Pre-requisites: None

Available to: BA (Hons) Music (Business) (Classical) (Film Music) (Folk) (Jazz) (Popular) (Production)
(Songwriting)

Module overview

Semester one will provide students with a grounding in cultural theory most specifically relating to the consideration
and use of ideology as a key framework for understanding and analysis. Taught content for semester one will include
ideology theory, hegemony, Marxism, and the works of Adorno and Benjamin. These will all be studied in relation to
a wide range of musical cultures and repertoire with the aim of developing a better contextualized understanding of
musical practice. Semester two will focus on musical values and will investigate how and why specific judgements of
taste, value, and distinction are applied to music in a range of settings. Students will encounter theories and
methods such cultural capital to develop their understanding of value systems and their impact on music.

Throughout the module students will engage in a range of tasks including aural analysis, group discussion and
debate.

Aims

This module is designed to address cultural studies, music analysis and critical musicology so that the student may
understand how their practice has developed over the years (cultural trends etc.). It is particularly useful grounding
for those students wishing to undertake a practice-based research project for the Final Project at level 6.

The module aims to:

1. Introduce students to a diverse ideas concerning how we make, consume and talk about a wide range of
musics.

2. Incorporate a mixture of cultural studies, music analysis and critical musicology to culminate in students
developing a wider appreciation for musical practice and context.

3. Develop the students' ability to apply key theories to musical practice and to identify and analyse how
cultural trends impact the creative process.

4. Explore how and why musicians create music for different purposes, how audiences place different value on
varied musical forms and how such ideas may, in turn, affect students’ own creative practice.

Learning outcomes
On successful completion of this module, students will be able to:
1. Analyse and understand stylistic and aesthetic trends.
2. Evaluate the application of key repertoire upon its social context, production and reception.
3. Evaluate and identify structural, cultural, historic and social elements.
4, Contextualise historical events on art and culture.

Learning and teaching methods
The module will be delivered through sessions that combine lecture and seminar delivery.
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Lectures. Key concepts and theories will be introduced through formal taught presentations. Taught content and
tasks should lead towards an enhanced understanding of the area and an ability for individual research during
private study time to aid the development of coursework.

Seminars. Students will take part in a range of discussions, analyses and group exercises to enhance their
understanding of each area. Students will also be encouraged to share their unfolding ideas in sessions, and to learn

from the development of each other’s research.

Contact hours and directed study (over semesters 1 and 2)

Delivery type Student hours
Indicative hours for learning and teaching activities 30 hours
Indicative hours of directed study 170 hours
Total hours (100hrs per 10 credits) 200 hours

Opportunities for formative feedback
Students will receive regular formative feedback from peers and tutors that will be delivered in seminars.

Assessment Method

Description of assessment Length/Duration Weighting Module LOs addressed

Essay — Students will choose a
prescriptive essay title from a
number of potential questions 2000 words 50% 1,2,3,4
relating to key theoretical
ideas from semester one

Essay — Students will identify
an area for individual research
and develop their own 2000 words 50% 1,2,3,4
research question with
support from the module tutor

Re-Assessment Method

Description of assessment Length/Duration Weighting Module LOs addressed

Essay — Students will choose a
prescriptive essay title from a
number of potential questions 2000 words 50% 1,2,3,4
relating to key theoretical
ideas from semester one

Essay — Students will identify
an area for individual research
and develop their own 2000 words 50% 1,2,3,4
research question with
support from the module tutor

Indicative Reading List
Essential:

e Bailey, G. and Gayle, Noga. (2003) Ideology: structuring identifies in contemporary life. Ontaria: Broadview.
Gloag, K. (2012) Postmodernism in music. Cambridge: Cambridge University Press
Horner, B and Thomas Swiss (eds). (2008) Key terms in popular music and culture. Malden: Blackwell.
Kramer, L. (1995) Classical music and postmodern knowledge. Berkeley (CA): University of California.

Approved by the University of Hull January 2017 (2016+) Version 1.2



@ @t oo I
UNIVERSITY LEEDS COLLEGE
OF HULL I_ of MUSIC

e Nicholson, S. (2005) Is jazz dead? (or has it moved to a new address). Oxon: Routledge

e Morrison, K. (2006) Marx, Durkheim, Weber: formations of modern social thought. London: Sage.
Paddison, M. (1996) Adorno, modernism and mass culture. London: Kahm and Averill.

Shuker, R. (2005) Popular music: the key concepts. Oxon: Routledge.

Shuker, R. (2008) Understanding popular music culture. Oxon: Routledge.

Small, C. (1998) Musicking: the meanings of performing and listening. Connecticut: Wesleyan University
Press.

e Storey, J. (2015) Cultural theory and popular culture: an introduction. London: Prentice Hall
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